
July 2019. 01 Jul 2019 - 28 Jul 2019

Monthly Performance Report for:

Cambridge

Springboard Benchmarks - YoY

Cambridge City Centre Footfall

The Weekly Average Total for July 2019 was 727981

The Weekly Average Total for July 2018 was 767676

The Weekly Average Total for July 2019 was -5.17% compared to the previous year

Note:

Numbers of visitors recorded in Cambridge City Centre via footfall cameras situated in Sidney Street, Bridge Street, 

Kings Parade, Regent Street and Fitzroy Street.

Cambridge Shopping Centre Footfall

The Weekly Average Total for July 2019 was 698815

The Weekly Average Total for July 2018 was 698091

The Weekly Average Total for July 2019 was 0.10% compared to the previous year

Note:

Numbers of visitors recorded by footfall cameras in Grand Arcade, Lion Yard and The Grafton
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Week 27 w/c 01/07/2019 Week 28 w/c 08/07/2019 Week 29 w/c 15/07/2019 Week 30 w/c 22/07/2019

This Year 741,234 729,379 729,864 711,446

Last Year 761,059 772,360 781,050 756,236

Week 27 w/c 01/07/2019 Week 28 w/c 08/07/2019 Week 29 w/c 15/07/2019 Week 30 w/c 22/07/2019

This Year 676,339 683,370 705,231 730,318

Last Year 650,082 697,562 684,915 759,804
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UK Trends

YoY
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UK Footfall took another step in the right direction in July, whilst remaining in decline for the month, the rate of 1.9% was shallower than that seen in 
June. However, the fourth consecutive month of declining Footfall across the UK is certainly not good news for retailers, who were hoping for a better 
result considering the prevalence of summer discounting in stores. In accordance with the overall figure, all regions were in decline, with the deepest 
Northern Ireland at -5.0% and the shallowest Greater London at -0.3%. 

In line with the overall trend, UK High Streets saw a reduced rate of Footfall decline in July, of -2.7%, from that seen in June. Also following suit from the 
overall Footfall figure, all regions were in decline. The West Midlands suffered the most, with a rate of -6.7% and Greater London saw the shallowest, 
with -0.6%. 

Retail Parks were once again the shopping destination to buck the declining trend by recording a commendable growth rate of 1.2%. There was a 
fairly even split between the regions in July, with five out of nine in growth. The strongest growth was seen in the North & Yorkshire with 4.5%, whereas 
the deepest decline was seen in the West Midlands with -3.6%. 

The Shopping Centre Footfall decline was steeper in July than in June, with 3.1% for the UK overall. None of the regions saw growth in Footfall for the 
destination, with the East Midlands recording the deepest rate of -6.2% and Greater London the shallowest with -1.7%. 

The National Town Centre Vacancy Rate took another turn for the worse in July at 10.3%, albeit only slightly higher than April. This marks six 
consecutive periods of worsening figures for the UK overall and the highest level of vacancies since January 2015. Northern Ireland remained the 
region with the highest level of vacancies, at 14.1%, while the South East had the lowest, at 8.2%. 
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Springboard Insights

Helen Dickinson OBE, BRC Chief Executive, said: 

on High Streets and Shopping Centres. Sluggish sales growth and declining footfall 
also contributed to the rise in town centre vacancies, which rose to their highest level 
since January 2015. High streets and town centres play an important part in our local 
communities, and we should be concerned by the rise in empty store fronts."

then they must act to relieve some of the pressure bearing down on the high street. 
Currently, retail accounts for 5% of the economy, yet pays 10% of all business costs 
and 25% of all business taxes. The rising vacancy figures show this is simply not 
sustainable. We need an immediate freeze in rates, as well as fixing the Transitional 

Diane Wehrle, Insights Director at Springboard, said:

centres than for out of town destinations. Some of the -2.7% drop in high 
street footfall was a consequence of a strong comparable of +0.3% last 
year when we had a continuous period of hot sunny weather, but for 
shopping centres with the -3.1% drop being as almost as severe as the -
3.4% drop in footfall last year - the weather clearly has less impact on 
footfall than the challenges created by the ongoing structural change in 
retailing. Indeed, the ongoing challenges faced by bricks and mortar 
destinations is reflected in the rising vacancy rate, which has increased in 
every quarter since January 2018 and now sits at 10.3%."

experience, and the stronger performance of out of town destinations 
where footfall rose by +1.2% in July reflects the fact that retail parks are 
successfully bridging the convenience-experience gap. They not only offer 
consumers accessible shopping environments with free parking and easy 
click and collect opportunities for online purchases, but many also 
combine this with an enhanced experience that includes coffee shops and 
casual dining restaurants, and some also have leisure facilities."

the month when temperatures reached record levels. With temperatures 
peaking at nearly 40 degrees on the Wednesday and Thursday of that 
week, footfall in high streets and shopping centres declined by an 
average of -7% on those two days, but only by -0.5% in retail parks. 
Indeed, the positive footfall result for out of town destinations in July, 
particularly the fact that footfall rose by +2.1% during day time trading 

Commenting on the Cambridge Monthly Performance Report, Cambridge BID 
added:

"Shopping Centre footfall in Cambridge during July 2019 was up 0.1% compared to 
2018. This was against a 2.9% drop in the eastern region and 3.1% across the UK. July 
2019 had more wet days than July 2018 and wetter weather is likely to benefit 
shopping centre footfall. Week 30 is also likely to be affected by slight changes in 
school holidays. Within the shopping centres, weeks 27 and week 29 were both up 
on 2018 but weeks 28 and 30 down." 

"Cambridge High Street footfall in July was 5.2% down compared to July 2018. This 
drop was slightly more than the reduction seen in the East and across the UK. The 
pattern was consistent with shopping centre footfall with weeks 27 and 29 both up on 
2018 but weeks 28 and 30 down." 

"Both Park & Ride and Guided Busway usage were up in July 2019 compared to July 
2018 with Park & Ride seeing a 11.1% increase and the Guided Busway a 5.7% 
increase. Multi-storey car parks overall were 4.2% down in July 2019 compared to July 
2018. Grafton East and Queen Anne Terrace car parks both saw an increase in 
usage during July 2019 compared to July 2018 with the other remaining multi-storey 
car parks experiencing a decrease." 

"July 2019 saw the Cambridge BID Ambassadors undertake more visitor welcomes 
compared to July 2018. They also reported more environmental issues so they could 
be fixed by the relevant agency. Commercial waste reports were also slightly down 
year on year."
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Suface Car Park Usage

Total

This Year 12,911

Last Year 13,324

YoY -3.1%
* Castle Court car park holds 299 spaces and is only available for the public to use on Saturdays and Sundays (9am - 7pm)

Multi Storey Car Park Usage

Total

This Year 180,718

Last Year 188,557

YoY -4.2%

Park & Ride Usage

YoY

-9.6% -4.0% 2.3% 4.1% -4.4%

79,173 25,107 25,531 32,681 26,065
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Guided Busway Usage

YoY

Cambridge BID Data

Note:

*Cambridge BID have recently started using a new data capture system so we are expecting some variation in the figures

Visitor Information Centre
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Visitor Welcomes Business Welcomes Commercial Waste Environmental Issues

This Year 9,347 363 291 104

Last Year 8,131 279 311 0

0

1,000

2,000

3,000

4,000

5,000

Visitor Welcomes

This Year 22,856

Last Year 30,201

0

5,000

10,000

15,000

20,000

25,000

30,000

35,000

MA 
YoY 
WoW - 'Week on Week' is the % change in sales/visitors from the previous week

5


